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Annual Report 2007 --- adidas Group 

Shareholdings of adidas AG, Herzogenaurach	 (Attachment II)
as of December 31, 2007

	 93	 adidas International, Inc. 	P ortland, Oregon (USA)	U SD	 30,101 	 87	 100
	 94	 adidas Team, Inc. 	P ortland, Oregon (USA)	U SD	 155	 87	 100
	 95	T aylor Made Golf Co., Inc.	 Carlsbad, California (USA)	U SD	 43,184 	 87	 100
	 96	 adidas Canada Ltd. 	 Concord, Ontario (Canada)	 CAD	 54,640 	 directly	 100
	 97	 Reebok International Ltd. 2)	 Canton, Massachusetts (USA)	U SD	 (876,049) 	 87	 100
	 98	T he Rockport Company, LLC	 Delaware (USA)	U SD	 236,099 	 97	 100
	 99	 RC Investments Ltd.	 Aurora (Canada)	 CAD	 2,160 	 97	 100
	100	 Reebok Canada Inc.	 Montreal (Canada)	 CAD	 45,109 	 97	 100
	101	T he Reebok Worldwide Trading Company, LLC	 Canton, Massachusetts (USA)	U SD	 10,223 	 97	 100
	102	 Reebok-CCM Hockey, Inc. (formerly: The Hockey Company) 10)	 Delaware (USA)	U SD	 152,645 	 97	 100
	103	 Sports Holdings Corp. 11)	 Delaware (USA)	U SD	 (18,333) 	 102	 100
	104	 WAP Holdings Inc. 11)	 Delaware (USA) 	U SD	 —	 103	 100
	105	 Reebok-CCM Hockey U.S., Inc. (formerly: Maska US, Inc.)	V ermont (USA)	U SD	 10,475 	 103	 36 
						      102	 64
	106	 Sport Maska Inc.	N ew Brunswick (Canada)	 CAD	 66,407 	 102	 100
	107	 SLM Trademark Acquisition Corp. 7) 10)	 Delaware (USA)	U SD	 —	 102	 100
	108	 SLM Trademark Acquisition Canada Corporation 7) 10)	N ew Brunswick (Canada)	 CAD	 —	 107	 100
	109	 CCM Holdings (1983) Inc. 10)	 Montreal (Canada) 	 CAD	 —	 108	 100
	110	 Consumer Infomarketing, Inc. 7) 10)	 Delaware (USA) 	U SD	 —	 102	 100
	111	 Smedley Industries, Inc. 7) 10)	 Delaware (USA)	U SD	 —	 102	 100
	112	T oy Factory, Inc. 7) 10)	N ew Jersey (USA)	U SD	 —	 111	 100
	113	 Reebok Aviation, LLC 7)	 Delaware (USA)	U SD	 13,183 	 97	 100
	114	 Reebok CHC, Inc. 2) 7)	 Massachusetts (USA) 	U SD	 —	 97	 100
	115	 RFC Inc. 7)	N ew York (USA)	U SD	 18 	 97	 100
	116	 Reebok International Securities Corp. 2) 7)	 Massachusetts (USA) 	U SD	 —	 97	 100
	117	 Reebok Securities Holdings LLC 2)	 Massachusetts (USA)	U SD	 —	 97	 100
	118	 Sports Licensed Division of the adidas Group, LLC (formerly: Group Athletica LLC)	 Delaware (USA)	U SD	 103,256 	 117	 1 
						      97	 99
	119	O nfield Apparel Group, LLC 9)	 Delaware (USA)	U SD	 —	 120	 1 
						      97	 99
	120	 Reebok Onfield LLC 9)	 Delaware (USA)	U SD	 —	 97	 100
	121	 RBK Thailand Inc. 2)	 Canton (USA)	T HB	 394 	 97	 100

											E           quity		 Share in capital	  
Company and Domicile										          Currency	 (currency units in thousands)		  held by8)		  in %

  1) Sub-group adidas UK
  2) Sub-group Reebok International Ltd.
  3) Sub-group adidas Sourcing
  4) Sub-group India
  5) Sub-group Mexico, adidas
  6) Sub-group Mexico, Reebok
  7) Companies with no active business
  8) �The number refers to the number of the company.
  9) Sub-group Onfield
10) �Sub-group Reebok-CCM Hockey, Inc. (formerly: The Hockey Company)
11) Sub-group Sports Holdings Corporation
12) Sub-group Reebok International Limited 
13) Profit and loss transfer agreement
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Annual Report 2007 --- adidas Group CONSOLIDATED FINANCIAL STATEMENTS - Shareholdings

Shareholdings of adidas AG, Herzogenaurach	 (Attachment II)
as of December 31, 2007

Asia
	122	 adidas Sourcing Ltd. 3)	 Hong Kong (China)	U SD	 82,741 	 13	 100
	123	 adidas Services Limited	 Hong Kong (China)	U SD	 3,724 	 12	 100
	124	 adidas Hong Kong Ltd.	 Hong Kong (China)	 HKD	 184,224 	 directly	 100
	125	 adidas (Suzhou) Co. Ltd.	 Suzhou (China)	 CNY	 988,045 	 4	 100
	126	 adidas Sports (China) Limited 	 Suzhou (China)	 CNY	 626,442 	 4	 100
	127	 adidas (China) Ltd. 	 Shanghai (China)	 CNY	 120,164 	 12	 100
	128	 adidas Japan K.K.	T okyo (Japan)	 JPY	 21,157,274 	 57	 100
	129	T aylor Made Golf Co., Ltd. 	T okyo (Japan)	 JPY	 7,455,867 	 57	 100
	130	 adidas Korea Ltd.	 Seoul (Korea)	 KRW	 46,533,000 	 directly	 100
	131	 adidas Korea Technical Services Ltd. 3)	P usan (Korea)	 KRW	 —	 122	 100
	132	T aylor Made Korea Ltd.	 Seoul (Korea)	 KRW	  19,745,438 	 directly	 100
	133	 adidas India Private Ltd. 4)	N ew Delhi (India)	 INR	 (549,678) 	 directly	 99 
						      12	 1
	134	 adidas India Marketing Private Ltd. 4)	N ew Delhi (India)	 INR	 —	 133	 91.4 
						      12	 8.6
	135	P .T. adidas Indonesia	 Jakarta (Indonesia)	 IDR	 4,669,594 	 directly 	 1 
						      12	 99
	136	 adidas (Malaysia) Sdn. Bhd. 	 Kuala Lumpur (Malaysia)	 MYR	 24,065 	 12	 40 
						      directly	 60
	137	 adidas Philippines Inc. 	 Manila (Philippines)	P HP	 136,566 	 directly	 100
	138	 adidas Singapore Pte. Ltd.	 (Singapore)	 SGD	 18,443 	 directly	 100
	139	 adidas Taiwan Limited	T aipei (Taiwan)	T WD	 315,505 	 12	 100
	140	 adidas Holding (Thailand) Co. Ltd. 	 Bangkok (Thailand)	T HB	 20,653 	 indirectly	 51 
						      directly	 49
	141	 adidas (Thailand) Co. Ltd. 	 Bangkok (Thailand)	T HB	 548,746 	 140	 50 
						      directly	 50
	142	 adidas Australia Pty. Ltd.	 Mulgrave (Australia)	 AUD	 23,424 	 12	 100
	143	 adidas New Zealand Ltd.	 Auckland (New Zealand)	NZ D	 6,939 	 directly	 100
	144	 adidas Technical Services Private Limited	N ew Dehli (India)	U SD	 93 	 122	 100
	145	 Reebok Korea Ltd.	 Seoul (Korea)	 KRW	 19,361,157 	 57	 100
	146	 Reebok Japan Inc.	T okyo (Japan)	 JPY	 (668,993) 	 57	 100
	147	 RIL Shanghai Ltd.	 Shanghai (China)	 CNY	  21,953 	 57	 100
	148	 Reebok India Company	N ew Dehli (India)	 INR	 629,546 	 156	 93.15
	149	 Smedley (H.K.) Ltd. 7) 10)	 Hong Kong (China)	 HKD	 —	 111	 100

											E           quity		 Share in capital	  
Company and Domicile										          Currency	 (currency units in thousands)		  held by8)		  in %

  1) Sub-group adidas UK
  2) Sub-group Reebok International Ltd.
  3) Sub-group adidas Sourcing
  4) Sub-group India
  5) Sub-group Mexico, adidas
  6) Sub-group Mexico, Reebok
  7) Companies with no active business
  8) �The number refers to the number of the company.
  9) Sub-group Onfield
10) �Sub-group Reebok-CCM Hockey, Inc. (formerly: The Hockey Company)
11) Sub-group Sports Holdings Corporation
12) Sub-group Reebok International Limited 
13) Profit and loss transfer agreement
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Shareholdings of adidas AG, Herzogenaurach	 (Attachment II)
as of December 31, 2007

	150	 Reebok Trading (Far East) Ltd.	 Hong Kong (China)	U SD	 54,649 	 97	 100
	151	 RIL Securities Ltd.	 Hong Kong (China)	U SD	 1,000 	 150	 100
	152	 Reebok (China) Services Limited	 Hong Kong (China)	U SD	 7,566 	 150	 100
	153	�Z huhai adidas Technical Services Ltd. (formerly: Zhuhai Reebok Sporting Products Design Consultancy Ltd.)	Z huhai (China)	U SD	 1,016 	 122	 100
	154	 RIL Taiwan Services Ltd.	 Hong Kong (China) 	U SD	 1,366 	 150	 100
	155	 RIL Indonesia Services Limited	 Hong Kong (China) 	U SD	 1,917 	 150	 100
	156	 Reebok (Mauritius) Company Limited	 (Mauritius)	U SD	 2,220 	 101	 1 
						      97	 99

Latin America
	157	 adidas Argentina S.A.	 Buenos Aires (Argentina)	 ARS	 133,264 	 4	 5 
						      12	 95
	158	 adidas do Brasil Ltda.	 Sao Paulo (Brazil)	 BRL	 196,209 	 4	 100
	159	 ASPA do Brasil Ltda. 3)	 Sao Paulo (Brazil)	 BRL	 —	 122	 100
	160	 adidas Chile Ltda. 	 Santiago de Chile (Chile)	 CLP	 21,864,045 	 3	 1 
						      directly	 99
	161	 adidas Colombia Ltda.	 Cali (Colombia)	 COP	 28,844,694 	 directly	 100
	162	 adidas de Mexico S.A. de C.V. 5)	 Mexico City (Mexico)	 MXN	 160,656 	 directly	 100
	163	 adidas Industrial S.A. de C.V. 5)	 Mexico City (Mexico)	 MXN	 —	 directly	 100
	164	 adidas Latin America S.A.	P anama City (Panama)	U SD	 (3,773) 	 directly	 100
	165	 Concept Sport S.A.	P anama City (Panama)	U SD	 109 	 12	 100
	166	 3 Stripes S.A. (adidas Uruguay) 7)	 Montevideo (Uruguay)	U YU	 (436) 	 directly	 100
	167	 adidas Corporation de Venezuela, S.A. 7)	 Caracas (Venezuela) 	VE B	 (17,344) 	 directly	 100
	168	 Rockport do Brasil Ltda. 7)	 Bairro Centro (Brazil)	U SD	 —	 98	 100
	169	 Reebok de Mexico, S.A. de C.V. 6)	N eucalpan de Juarez (Mexico)	 MXN	 178,255 	 97	 100
	170	 Amserv, S.A. de C.V. 6)	N eucalpan de Juarez (Mexico)	 MXN	 —	 169	 100
	171	V ector Servicios, S.A. de C.V. 6)	N eucalpan de Juarez (Mexico)	 MXN	 —	 169	 100

 

											E           quity		 Share in capital	  
Company and Domicile										          Currency	 (currency units in thousands)		  held by8)		  in %

  1) Sub-group adidas UK
  2) Sub-group Reebok International Ltd.
  3) Sub-group adidas Sourcing
  4) Sub-group India
  5) Sub-group Mexico, adidas
  6) Sub-group Mexico, Reebok
  7) Companies with no active business
  8) �The number refers to the number of the company.
  9) Sub-group Onfield
10) �Sub-group Reebok-CCM Hockey, Inc. (formerly: The Hockey Company)
11) Sub-group Sports Holdings Corporation
12) Sub-group Reebok International Limited 
13) Profit and loss transfer agreement
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							       2007	 2006	 2005	 2004	 2003	 2002	 2001	 2000	 1999	 1998

Brands
adidas
Net sales
Gross profit
Gross margin
Operating profit 1)

Operating margin 1)

Operating assets

Reebok 2)

Net sales
Gross profit
Gross margin
Operating profit
Operating margin
Operating assets

TaylorMade-adidas Golf 3)

Net sales
Gross profit
Gross margin
Operating profit 1)

Operating margin 1)

Operating assets

adidas Group Segmental Information: Ten-Year Overview
€ in millions

	 7,113	 6,626	 5,861	 5,174	 4,950	 5,105	 4,825	 4,672	 4,427	 4,316
	 3,370	 3,059	 2,654	 2,284	 2,008	 2,004	 1,845	 1,907	 1,827	 1,818
	 47.4 %	 46.2 %	 45.3 %	 44.1 %	 40.6 %	 39.2 %	 38.2 %	 40.8 %	 41.1 %	 42.1 %
	 920	 788	 693	 564	 365	 343	 352	 391	 431	 412
	 12.9 %	 11.9 %	 11.8 %	 10.9 %	 7.4 %	 6.7 %	 7.3 %	 8.3 %	 9.6 %	 9.5 %
	 3,329	 3,211	 2,536	 2,089	 2,172	 2,294	 1,954	 2,286	 1,987	 1,730

	 2,333	 2,473	 —	 —	 —	 —	 —	 —	 —	 —
	 902	 865	 —	 —	 —	 —	 —	 —	 —	 —
	 38.7 %	 35.0 %	 —	 —	 —	 —	 —	 —	 —	 —
	 109	 86	 —	 —	 —	 —	 —	 —	 —	 —
	 4.7 %	 3.5 %	 —	 —	 —	 —	 —	 —	 —	 —
	 2,913	 3,217	 —	 —	 —	 —	 —	 —	 —	 —

	 804	 856	 709	 633	 637	 707	 545	 441	 327	 263
	 360	 376	 312	 298	 290	 345	 281	 221	 160	 118
	 44.7 %	 43.9 %	 44.0 %	 47.0 %	 45.5 %	 48.8 %	 51.5 %	 49.5 %	 48.4 %	 44.9 %
	 65	 73	 50	 48	 67	 74	 63	 44	 30	 20
	 8.1 %	 8.5 %	 7.1 %	 7.5 %	 10.6 %	 10.5 %	 11.5 %	 10.0 %	 9.2 %	 7.6 %
	 629	 656	 692	 619	 391	 433	 316	 219	 156	 99
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							       2007	 2006	 2005	 2004	 2003	 2002	 2001	 2000	 1999	 1998

Regions 4) 5)

Europe
Net sales

North America
Net sales

Asia
Net sales

Latin America
Net sales

1) Figures prior to 2004 exclude royalty and commission income and goodwill amortization. 
2) Consolidated in adidas Group from February 1, 2006 onwards. 
3) Including Greg Norman apparel business from February 1, 2006 to November 30, 2006. 
4) 2004 and 2005 reflect continuing operations as a result of the divestiture of the Salomon business segment. 
5) Including Reebok business segment from February 1, 2006 onwards. Including Greg Norman apparel business from February 1, 2006 to November 30, 2006. 

adidas Group Segmental Information: Ten-Year Overview
€ in millions

	 4,369	 4,162	 3,166	 3,068	 3,365	 3,200	 3,066	 2,860	 2,723	 2,774

	 2,929	 3,234	 1,561	 1,332	 1,562	 1,960	 1,818	 1,906	 1,826	 1,784

	 2,254	 2,020	 1,523	 1,192	 1,116	 1,166	 1,010	 875	 663	 383

	 657	 499	 319	 224	 179	 163	 178	 171	 126	 112
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Ten-Year Overview
 

							       2007	 20061)	 2005	 2004	 2003	 2002	 2001	 2000	 1999	 19982)

Income Statement Data (€ in millions)

Net sales 3)

Gross profit 3)

Royalty and commission income 3)

Operating expenses 3)

Operating profit 3) 4)

Financial result 3) 5)

Income before taxes 3) 5)

Income taxes 3)

Minority interests 3) 5)

Net income attributable to shareholders 6)

Income Statement Ratios
Gross margin 3)

Operating expenses as a percentage of net sales 3)

Operating margin 3) 4)

Interest coverage 3)

Effective tax rate 3)

Net income attributable to shareholders as a percentage of net sales 6)

Balance Sheet Data (€ in millions)

Total assets 5)

Inventories
Receivables and other current assets
Working capital 5)

Net total borrowings
Shareholders’ equity 5)

	 10,299	 10,084	 6,636	 5,860	 6,267	 6,523	 6,112	 5,835	 5,354	 5,065
	 4,882	 4,495	 3,197	 2,813	 2,814	 2,819	 2,601	 2,528	 2,352	 2,124
	 102	 90	 47	 42	 42	 46	 42	 43	 35	 45
	 4,035	 3,704	 2,537	 2,236	 2,324	 2,343	 2,126	 2,091	 1,870	 1,698
	 949	 881	 707	 584	 490	 477	 475	 437	 482	 416
	  (135)	  (158)	 (52)	 (59)	 (49)	 (87)	 (102)	 (94)	 (84)	 (115)
	 815	 723	 655	 526	 438	 390	 376	 347	 398	 319
	 260	 227	 221	 193	 167	 148	 147	 140	 153	 105
	  (4)	  (13)	 (8)	 (7)	 (11)	 (14)	 (21)	 (25)	 (18)	 (9)
	 551	 483	 383	 314	 260	 229	 208	 182	 228	 205
										        
										        
	 47.4 %	 44.6 %	 48.2 %	 48.0 %	 44.9 %	 43.2 %	 42.6 %	 43.3 %	 43.9 %	 41.9 %
	 39.2 %	 36.7 %	 38.2 %	 38.2 %	 37.1 %	 35.9 %	 34.8 %	 35.8 %	 34.9 %	 33.5 %
	 9.2 %	 8.7 %	 10.7 %	 10.0 %	 7.8 %	 7.3 %	 7.8 %	 7.5 %	 9.0 %	 8.2 %
	 6.8	 5.9	 18.4	 10.2	 8.4	 6.4	 4.9	 4.6	 6.1	 4.8
	 31.8 %	 31.4 %	 33.7 %	 36.7 %	 38.0 %	 37.9 %	 39.0 %	 40.3 %	 38.4 %	 33.0 %
	 5.4 %	 4.8 %	 5.8 %	 5.4 %	 4.2 %	 3.5 %	 3.4 %	 3.1 %	 4.3 %	 4.0 %
										        
										        
	 8,325	 8,379	 5,750	 4,434	 4,188	 4,261	 4,183	 4,018	 3,587	 3,206
	 1,629	 1,607	 1,230	 1,155	 1,164	 1,190	 1,273	 1,294	 1,045	 975
	 2,049	 1,913	 1,551	 1,425	 1,335	 1,560	 1,520	 1,387	 1,234	 1,026
	 1,708	 1,733	 2,644	 1,336	 1,433	 1,445	 1,485	 1,417	 1,096	 (327)
	 1,766	 2,231	 (551)	 665	 1,018	 1,498	 1,679	 1,791	 1,591	 1,655
	 3,023	 2,828	 2,684	 1,544	 1,285	 1,081	 1,015	 815	 680	 463
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							       2007	 20061)	 2005	 2004	 2003	 2002	 2001	 2000	 1999	 19982)

Balance Sheet Ratios
Financial leverage 5)

Equity ratio 5)

Equity-to-fixed-assets ratio 5)

Asset coverage I 5)

Asset coverage II 5)

Fixed asset intensity of investments
Current asset intensity of investments
Liquidity I 5)

Liquidity II 5)

Liquidity III 5)

Working capital turnover 5)

Return on equity 5) 6)

Return on capital employed 5) 6)

Data Per Share 7)

Share price at year-end (in €)

Basic earnings 6) (in €)

Diluted earnings 6) (in €)

Price / earnings ratio at year-end
Market capitalization at year-end (€ in millions)

Operating cash flow (in €)

Dividend (in €)

Dividend payout ratio (in %)

Number of outstanding shares at year-end (in thousands)

Employees
Number of employees at year-end 3)

Personnel expenses 3) (€ in millions)

1) Including Reebok business segment from February 1, 2006 onwards. Including Greg Norman apparel business from February 1, 2006 to November 30, 2006.
2) Consolidated financial statements for 1998 include the Salomon group for the first time.
3) 2004 and 2005 reflect continuing operations as a result of the divestiture of the Salomon business segment.
4) Operating profit figures prior to 2004 exclude royalty and commission income and goodwill amortization.
5) 2003 and 2004 figures have been restated due to application of IAS 32 / IAS 39 and amendment to IAS 19.
6) Includes income from continuing and discontinued operations. In 1998 before special effect of € 369 million for acquired in-process research and development – expensed.
7) Figures adjusted for 1: 4 share split conducted on June 6, 2006.
8) Subject to Annual General Meeting approval.

Ten-Year Overview
 

	 58.4 %	 78.9 %	 (20.5 %)	 43.1 %	 79.2 %	 138.5 %	 165.5 %	 219.6 %	 234.0 %	 357.2 %
	 36.3 %	 33.8 %	 46.7 %	 34.8 %	 30.7 %	 25.4 %	 24.3 %	 20.3 %	 19.0 %	 14.4 %
	 72.2 %	 63.5 %	 194.0 %	 110.4 %	 91.1 %	 75.4 %	 77.8 %	 66.2 %	 54.9 %	 40.2 %
	 140.5 %	 138.7 %	 284.1 %	 194.1 %	 197.6 %	 196.9 %	 209.3 %	 207.7 %	 183.4 %	 68.3 %
	 101.2 %	 102.0 %	 150.4 %	 106.3 %	 108.3 %	 107.6 %	 105.9 %	 101.3 %	 99.5 %	 37.0 %
	 50.3 %	 53.2 %	 24.1 %	 31.6 %	 33.7 %	 33.7 %	 31.2 %	 30.7 %	 34.5 %	 36.0 %
	 49.7 %	 46.8 %	 75.9 %	 68.4 %	 66.3 %	 66.3 %	 68.8 %	 69.3 %	 65.5 %	 64.0 %
	 15.7 %	 15.8 %	 92.0 %	 26.8 %	 20.8 %	 5.5 %	 6.1 %	 7.7 %	 5.5 %	 2.2 %
	 75.7 %	 80.4 %	 148.0 %	 88.4 %	 100.8 %	 99.1 %	 96.0 %	 90.4 %	 88.0 %	 35.9 %
	 142.8 %	 153.7 %	 219.4 %	 156.4 %	 187.4 %	 185.3 %	 187.4 %	 185.0 %	 171.5 %	 76.8 %
	 6.0	 5.8	 2.6	 4.4	 4.4	 4.5	 4.1	 4.1	 4.9	 (15.5)
	 18.2 %	 17.1 %	 14.3 %	 20.4 %	 20.2 %	 21.1 %	 20.5 %	 22.3 %	 33.5 %	 44.2 %
	 20.2 %	 17.6 %	 49.3 %	 27.5 %	 22.1 %	 16.8 %	 16.7 %	 17.0 %	 20.7 %	 20.5 %
										        
										        
	 51.26	 37.73	 40.00	 29.69	 22.58	 20.58	 21.08	 16.50	 18.58	 23.78
	 2.71	 2.37	 2.05	 1.72	 1.43	 1.26	 1.15	 1.00	 1.26	 1.13
	 2.57	 2.25	 1.93	 1.64	 1.43	 1.26	 1.15	 1.00	 1.26	 1.13
	 20.0	 16.8	 20.7	 18.1	 15.8	 16.3	 18.3	 16.5	 14.8	 20.1
	 10,438	 7,679	 8,122	 5,446	 4,104	 3,738	 3,823	 2,993	 3,381	 4,123
	 3.83	 3.74	 1.88	 3.17	 3.58	 2.94	 2.12	  (0.06)	 1.81	 0.66
	 0.508)	 0.42	 0.33	 0.33	 0.25	 0.25	 0.23	 0.23	 0.23	 0.21
	 15.5	 17.7	 17.2	 18.9	 17.5	 19.8	 20.0	 22.9	 18.3	 18.6
	 203.629	 203.537	 203.047	 183.436	 181.816	 181.692	 181.396	 181.396	 181.396	 181.396
										        
										        
	 31,344	 26,376	 15,935	 14,254	 15,686	 14,716	 13,941	 13,362	 12,829	 12,036
	 1,221	 1,087	 706	 637	 709	 758	 695	 630	 580	 513
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204 Glossary

American Depositary Receipt (ADR) US-traded negotiable certificate of a foreign-based 
company held by a US bank that entitles the holder to all dividends and rights of the underlying 
stock. ADRs provide a way for Americans to invest in foreign-based companies by buying their 
shares in the USA instead of through an overseas exchange.

Asset-Backed Securities (ABS) Securities (bonds or notes) backed by loan receivables, 
accounts receivable or other quantifiable assets.

Asset Coverage I & II The extent to which a company’s non-current assets cover its debt 
obligations. They are expressed as a percentage and calculated as follows:
Asset coverage I (%) = (equity + non-current liabilities) / non-current assets.
Asset coverage II (%) = (equity + non-current liabilities) / (non-current assets + inventories).

Athletic Specialty A largely mall-based retail distribution concept in North America that 
focuses primarily on selling sports and sports lifestyle products to consumers.

Backlogs Also called order backlogs. The value of orders received for future delivery. At adidas 
and Reebok, most orders are received six to nine months in advance, depending on the season. 
This information is used as an indicator of future sales performance.

Basic Earnings Per Share (Basic EPS) Performance indicator used to gauge a company’s 
earnings per share, based on the number of shares outstanding (excluding stock options, as well 
as options and conversion rights related to a convertible bond).
Basic EPS = net income / weighted average number of shares outstanding during the year. 

 see also Diluted Earnings Per Share

Beta Factor Indicates a stock’s relative risk. A beta coefficient of more than one indicates that 
the stock has a higher risk than the overall market. Conversely, a beta coefficient of less than 
one indicates a lower risk.

Body Mapping Aligning Clima fabric and construction technologies with an athlete’s physio
logical zones of heat and sweat production, to optimize dryness and thermal comfort during 
sport.

BOUNCE™ Three-dimensional energy management system, consisting of several pieces that can 
be placed under the forefoot and / or heel. The pieces are tuned to a particular need such as 
cushion and guidance for optimal performance.

Branded Apparel Apparel products which visibly display specific symbols, trademarks or 
other references to the supplier of the product.

Capital Expenditure Total cash expenditure (excluding acquisitions and finance leases), net 
of any recoverable taxes (e. g. Value Added Tax – VAT) for the purchase, lease or construction of 
assets.

Classics Products designed in an authentic heritage style, targeting sports lifestyle consumers 
who seek trendsetting streetwear with authentic origins.

Clearance Sales Revenues generated outside the course of normal business terms, arising 
from commercial decisions by management to clear excess stock usually through specific 
channels and at a significant discount.

Clima adidas apparel system encompassing the ClimaCool®, ClimaLite®, ClimaWarm® and 
ClimaProof® technologies. ClimaCool® is an integrated system of technologies that work 
together to regulate the athlete’s body temperature. ClimaCool® is also utilized as a cooling 
system in footwear. ClimaLite® fabric pulls sweat away from the skin to the outer fabric face for 
quick evaporation, enhancing the body’s natural temperature regulation. ClimaWarm® is light-
weight, breathable insulation that keeps the athlete dry and comfortable in cold weather condi-
tions. ClimaProof® is breathable weather protection that keeps wind, rain and snow out while 
allowing heat and sweat to escape through evaporation.

Co-Branded Stores adidas or Reebok stores that are co-branded together with a partner, for 
example a sports league such as the NHL or NBA (e. g. NBA Concept Shop in Istanbul, Turkey).

Commercial Paper Tradable unsecured promissory notes issued for the purpose of short-
term financing. A commercial paper is issued on an ongoing, revolving basis with maturities 
typically between seven days and 12 months or more.

Concession Corners Retail space that is fully operated by one brand within the adidas Group. 
This distribution channel mainly exists in Asian markets, where no other established channels of 
distribution exist.

Convertible Bond Corporate bond that can be exchanged for a specific number of shares 
of a company’s common stock. Convertible bonds tend to have lower interest rates than non-
convertibles because they also accrue value as the price of the underlying stock rises. In this 
way, convertible bonds reflect a combination of the benefits of stocks and those of bonds.

Corporate Governance Distribution of rights and responsibilities among the primary stake-
holders in a company, in particular shareholders, the Executive Board and the Supervisory 
Board. 

Cost of Sales Costs of sourcing and manufacturing products. This figure includes costs for 
raw materials plus costs of production, freight, customs and delivery to the adidas Group’s sales 
organizations.

Credit Spread Risk premium which represents the yield difference between risk-free govern-
ment bonds and corporate bonds with the same duration. A potential investor demands an addi-
tional yield (risk premium = credit spread) for the higher risk of default with corporate bonds 
versus government bonds.
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205Currency Exposure The adidas Group’s reporting and consolidation currency is the euro. 
Since the Group produces and sells its products worldwide, the company is exposed to several 
currencies, especially US dollar, Japanese yen and British pound. In order to minimize the risk 
from increasing / declining exchange rates versus the euro, the adidas Group hedges itself 
against the major currencies.  see also Hedging

Currency-Neutral Financial figures translated at prior-year exchange rates. This indicates 
increases or decreases to reported figures by eliminating variances arising from currency trans-
lation, thus reflecting the underlying business performance.

Currency Option  see Option

Current Asset Intensity of Investments Percentage of total assets tied up in current 
assets.
Current asset intensity of investments = current assets / total assets.

Customer Flow Management™ A widely used initiative of managing the flow of people and 
related information from entry to a retailer’s point-of-sale or specific service area. The aim is to 
optimize the consumer’s shopping experience and increase shop sales.

Days of Sales Outstanding (DSO) Average time of receipt of outstanding payments from 
customers.

Demand-Driven Supply Chain Management of up- and downstream relationships between 
suppliers and customers to deliver the best value to the customer at the least cost to the supply 
chain as a whole. A clear focus of the concept is this alignment of the supply chain to the cus-
tomers’ needs, bridging the gap between optimal customer relationship management and the 
company’s supply chain management.  see also Supply Chain

Diluted Earnings per Share (Diluted EPS) Performance indicator used to gauge a com
pany’s earnings per share, assuming that all stock options, options and conversion rights related 
to a convertible bond are exercised, which would result in an increase of the number of shares 
outstanding. 
Diluted EPS = (net income + interest expense on convertible bonds net of tax) / (weighted average 
number of shares outstanding during the year + weighted share options + shares from assumed 
conversion of convertible bonds).

Directional Accounts High-profile boutiques and metropolitan retailers that target trend-
setting sports lifestyle consumers.

D & O Liability Insurance Directors and Officers (D & O) liability insurance. Protects directors 
and officers from liability and litigation from actions against them, claiming wrongdoing in con-
nection to the company’s business.

Earnings per Share (EPS) Performance indicator that expresses a company’s net income in 
relation to the number of ordinary shares issued.
Earnings per share = net income / weighted average number of shares outstanding during the 
year.

EBITDA Earnings before interest, taxes, depreciation and amortization.

Emerging Markets Developing countries showing potential for growth in both size and impor-
tance in the future. For the adidas Group, emerging markets are the developing countries of 
Asia, Eastern Europe, Latin America and Africa.

Equity Ratio Shows the role of shareholders’ equity within the overall financing structure of 
a company.
Equity ratio = shareholder’s equity / total assets.

Equity-To-Fixed-Asset Ratio Defines the percentage of non-current assets financed by equity.
Equity-to-fixed-asset ratio = equity / non-current assets.

Fair Value Amount at which assets are traded fairly between business partners. Fair value is 
often identical to market price.

Family Footwear Channel Primarily North American retail distribution channel, catering for 
affordable footwear across all age groups.

Finance Lease Method of acquiring an asset that involves a series of rental payments extend-
ing over the expected lifetime of the asset.

Financial Covenants A promise in a debt instrument, or any other formal debt agreement, 
that certain activities will or will not be carried out.

Financial Leverage Ratio reflects the role of borrowings within the financing structure of 
a company.
Financial leverage = net total borrowings / shareholders’ equity.

ForMotion™ Apparel and footwear technology that enhances the natural movement of sport 
for greater comfort, fit and control while athletes are in motion.

Forward Contract Agreement to exchange amounts of one currency for another currency 
at an agreed fixed rate at a future date.

Franchising Franchising is a form of business by which the owner (franchisor) of a product, 
service or method obtains distribution through affiliated dealers (franchisees). The franchisee 
offers assistance in organizing, training, merchandising, marketing and managing in return for 
a monetary consideration. 

Free Cash Flow Cash that is generated by a company’s operating activities after the deduction 
of capital expenditure and other cash expenses such as taxes and interest from the operating 
profit.
Free cash flow = operating profit + depreciation and amortization (incl. goodwill) +/– changes in 
operating working capital – capital expenditures +/- non-operating components.
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206 German Co-Determination Act German Mitbestimmungsgesetz (MitbestG). This act gov-
erns the form of co-determination of employees in corporations employing more than 2,000 
employees. It stipulates, among other things, that such a corporation’s Supervisory Board must 
be composed of an equal number of employees and shareholder representatives.

GNC (Greg Norman Collection) Golf brand, acquired as part of the Reebok acquisition on 
January 31, 2006. The adidas Group announced the divestiture of the Greg Norman Collection 
wholesale business on November 21, 2006. Prior to that, the business was consolidated in the 
TaylorMade-adidas Golf segment.

Goodwill Intangible asset that quantifies the price that a buyer of a company has paid for the 
reputation, know-how and market position of the acquired company. Goodwill is the excess of 
the amount paid over the fair value of the net assets acquired at the purchase date.

Green Grass Retailers Golf distribution channel. Small golf specialty shops typically located 
at a golf course.

Gross Domestic Product (GDP) Market value of all finished goods and services produced 
within a country in a given period of time.
GDP = consumption + investment + government spending + (exports − imports).

Gross Margin Gross profit as a percentage of net sales.
Gross margin = (gross profit / net sales) x 100.

Gross Profit Difference between net sales and the cost of sales.
Gross profit = net sales - cost of sales.

Hardware / Hard Goods Product category which comprises sports equipment that is used 
rather than worn by the athlete, such as bags, balls, golf clubs and hockey sticks.

Hedging A strategy used to minimize exposure to changes in prices, interest rates or exchange 
rates by means of derivative financial instruments (options, swaps, forward contracts, etc.). 

 see also Natural Hedges

High-End Department Stores Retail format which places emphasis on shopping experi-
ence, selling high- to mid-price products from several merchandise lines under the same roof.

In-House Bank Internally and centrally managed cash liquidity within the adidas network 
of subsidiaries. Organization and implementation through the adidas Group’s Treasury depart-
ment.

Initial Public Offering (IPO) First placement of a corporation’s common shares on an 
organized market.

Institutional Investor Investors such as investment companies, mutual funds, brokerages, 
insurance companies, pension funds, investment banks and endowment funds. They are finan-
cially sophisticated, with a greater knowledge of investment vehicles and risks, and have the 
means to make large investments.

Interest Coverage Indicates the ability of a company to cover net interest expenses with 
income before net interest and taxes.
Interest coverage = income before interest and tax / interest.

Interest Rate Cap Option contract which places an upper limit on a floating interest rate. The 
writer of the cap is required to pay the holder of the cap the difference between the floating rate 
and the reference rate when that reference rate is exceeded. There is a premium to be paid by 
the buyer of such a contract as the market price for the potential pay-out.

International Accounting Standards Board (IASB) Independent, privately-funded coop-
eration of professional associations dealing with matters of financial accounting and setting and 
promoting the IFRS (formerly IAS).

International Financial Reporting Interpretations Committee (IFRIC) Accounting 
body which rules on controversial accounting issues. Its interpretations are approved by the 
International Accounting Standards Board (IASB) and, once adopted, are binding on all Inter
national Financial Reporting Standards (IFRS) users. 

International Financial Reporting Standards (IFRS) Reporting standards (formerly 
called IAS) which have been adopted by the International Accounting Standards Board (IASB). 
The objective is to achieve uniformity and transparency in the accounting principles that are used 
by businesses and other organizations for financial reporting around the world. 

Investments  see Capital Expenditure

Joint Ventures Contractual agreement joining together two or more parties for the purpose 
of executing a particular business undertaking.

Key Accounts Wholesalers or retailers which are primary customers and account for a large 
percentage of sales.

KineticFit Fit system that accommodates the changes in size and shape of an athlete’s foot as 
it moves. From impact through toe-off, the foot can change up to half of a shoe size. KineticFit 
construction makes use of a series of engineered stretch panels positioned in key areas of the 
shoe. 

Licensed apparel Apparel products, which are produced and marketed under a license agree
ment with a sports organization (e. g. FIFA, UEFA, IOC), sports league (e. g. NFL, NBA), profes-
sional team (e. g. Real Madrid, Liverpool) or university (e. g. UCLA, Notre Dame). If visible, the 
supplier’s branding is secondary.

Lien The right to take and hold or sell the asset of a debtor as security or payment for a debt.

Liquidity Ratios I-III Measures the extent to which a company can quickly liquidate assets to 
cover short-term liabilities.
Liquidity I: ((sum of cash + short-term financial assets) / current liabilities) x 100.
Liquidity II: ((sum of cash + short-term financial assets + accounts receivable) / current liabilities) 
x 100.
Liquidity III: ((sum of cash + short-term financial assets + accounts receivable + inventories) 
 / current liabilities) x 100.
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207Mall Refers to a building or set of buildings that contain a variety of retail units and indepen-
dent shops with interconnecting walkways, enabling customers to walk from unit to unit under 
one roof.

Market Capitalization Total market value of all outstanding shares.
Market Capitalization = number of outstanding shares x current market price.

Market Risk Premium Extra return that the overall market or a particular stock must provide 
over the risk-free rate to compensate an investor for taking a relatively higher risk.
Market risk premium = market risk – risk-free rate.

Marketing Working Budget Promotion and communication spending including sponsorship 
contracts with teams and individual athletes, as well as advertising, retail support, events and 
other communication activities, but excluding marketing overhead expenses.

Metalwoods Golf clubs (drivers and fairway woods) which are constructed from steel and / or 
titanium alloys. The name also pays homage to persimmon wood, which was originally used in 
the creation of these products. This is the largest product category in terms of sales in the golf 
market, as well as for TaylorMade-adidas Golf.

Minority Interests Part of net income which is not attributable to the reporting company. 
Outside ownership interests in subsidiaries that are consolidated with the parent company for 
financial reporting purposes.

Mono-Branded stores adidas, Reebok or Rockport branded stores not operated or owned 
by the adidas Group but by franchise partners. This concept is used especially in the emerging 
markets, such as China, benefiting from local expertise of the respective franchise partners. 

 see also Franchising

Motion Analysis Technology (MATT™) The technology gathers vital swing information and 
statistics using multiple high-speed cameras. MATT distills that information to create a three-
dimensional computer-animated image of a player’s swing viewable from every angle. The tech-
nology is typically used for club fitting, swing analysis, biomechanics research and also in the 
development process for new golf clubs.

Movable Weight Technology™ (MWT™) Gives the golfer the power to adjust the clubhead’s 
center of gravity by changing the configuration of up to four movable weights, which promotes 
changes to the shot’s direction, height, spin and distance. 

Natural Hedges Offset of currency risks that occurs naturally as a result of a company’s 
normal operations, without the use of derivatives. For example, revenue received in a foreign 
currency and used to pay known commitments in the same foreign currency. 

NBA (National Basketball Association) Premier professional men’s basketball league 
in the USA, comprising 30 teams.

Net Borrowings Portion of gross borrowings not covered by the sum of cash and short-term 
financial assets. If a negative figure is shown, this indicates a net cash position.
Net borrowings = short-term borrowings + long-term borrowings – cash – short-term financial 
assets.

NHL (National Hockey League) Premier professional men’s ice hockey league in North 
America, comprising 30 teams from the USA and Canada.

Operating Expenses Expenses which are not directly attributable to the products or services 
sold. Operating expenses are expenses for sales, marketing overheads and marketing working 
budget, research and development, general and administrative costs as well as depreciation of 
non-production assets. 

Operating Lease Method of leasing assets over periods less than the expected lifetime of 
those assets. An operating lease is accounted for by the lessee without showing an asset or 
a liability on his balance sheet. Periodic payments are accounted for by the lessee as operating 
expenses for the period.

Operating Margin Operating profit as a percentage of net sales. Measure of a company’s prof-
itability after cost of sales and operating expenses. Best indicator of the profitability of operating 
activities.
Operating margin = (operating profit / net sales) x 100.
 
Operating Overheads Expenses which are not directly attributable to the products or 
services sold such as costs for sales, marketing overheads, logistics, research and development, 
as well as general and administrative costs.

Operating Profit Profit from operating activities after cost of sales and operating expenses.
Operating profit = gross profit + royalty and commission income – marketing working budget – 
operating overheads.

Operating Working Capital Company’s short-term disposable capital which is used to 
finance its day-to-day business. In comparison to working capital, operating working capital 
does not include non-operational items such as cash, financial assets and taxes.  see also 
Working Capital 
Operating working capital = accounts receivable + inventories – accounts payable.

Option Financial instrument which ensures the right to purchase (call option) or to sell (put 
option) a particular asset (e. g. shares or foreign exchange) at a predetermined price (strike 
price) on or before a specific date.

Order Backlogs  see Backlogs

Other Operating Expenses (and Income) Operating expenses (and income) for sales, 
marketing, research and development, as well as for logistics and central finance and adminis-
tration. Also includes amortization of goodwill and trademarks.

Over-The-Counter Market (OTC Market) When a traded stock is not listed on a stock 
exchange. In such cases, brokers negotiate directly with one another over computer networks 
and by phone.
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208 Own-Retail Activities Sales directly generated through a store operated by a brand segment 
within the adidas Group. Own retail includes adidas Concept Stores (Sport Performance and 
Sport Style) and concession corners as well as factory outlets and e-commerce for the adidas, 
Reebok and Rockport brands.

PGA Tour Major US men’s professional golf tour, featuring 49 golf tournaments.

Price-Earnings Ratio (P / E Ratio) A company’s share price divided by its current or future 
diluted earnings per share. The P / E ratio is used by investors as a fundamental measure of the 
attractiveness of a particular security versus other securities or the overall market. It is usually 
more useful to compare P / E ratios of one company to other companies in a similar industry. In 
general, a high P / E ratio suggests that investors are expecting higher earnings growth in the 
future compared to companies with a lower P / E.

Price Points Specific selling prices, normally using “psychological” numbers, for example a 
product price of USD 9.99 instead of USD 10.

Private Placement Placement of securities directly to institutional investors, such as banks, 
mutual funds, insurance companies, pension funds, and foundations.

Product Licensees Companies that are authorized to use the name of a brand or company 
to manufacture and distribute products. For adidas, these products primarily include sports 
watches, sports eyewear, toiletries and perfume, for Reebok fitness equipment and for 
TaylorMade-adidas Golf bags and gloves. 

Promotion Partnerships Partnerships with events, associations, leagues, clubs and indi
vidual athletes. In exchange for the services of promoting the adidas Group, the party is provided 
with cash and / or promotional material.

Promotional Expenditure Expenses related to promotion partnerships.

Purchase Price Allocation (PPA) Stipulated by IFRS regulations. Allocation of the purchase 
price paid for an acquisition according to the fair values assigned to acquired assets and liabili-
ties.

Record Date Date by which a shareholder must own a company’s shares in order to be able to 
register for participation in the Annual General Meeting of such company. According to German 
law, the record date is twenty-one days before the Annual General Meeting.

Regions The adidas Group segments its worldwide business into four regions: Europe, Asia, 
North America and Latin America. Whereas North America and Latin America match the actual 
geographical classification, Europe also includes Africa and the Middle East, and Asia addition
ally comprises the Pacific region, Australia and New Zealand.

Retail Investor Individual who purchases securities for him- / herself, as opposed to an 
institutional investor.

Return on Capital Employed (ROCE) Measure of the returns that a company is realizing 
from its capital.
ROCE = (income before taxes + financial result + extraordinary income) / (average of share
holders’ equity + minority interests + total net borrowings).

Return on Equity (ROE) Indicator of company profitability related to the shareholders’ financing.
ROE = net income / shareholders’ equity.

Risk-Free Rate Rate of return to be expected on a risk-less investment, e. g. federal bonds.

RSS (Really Simple Syndication) Web feed format for delivering regularly changing web 
content. The format is used to allow people to stay informed by automatically retrieving the 
latest content from the website of choice.

Season At the adidas Group, we typically design and produce two major collections per year – 
a Fall / Winter and a Spring / Summer collection. Hence, we divide our business into a Fall / Winter 
and a Spring / Summer season accordingly.

Second Tier Supplier Also tier-two supplier. Supplier who provides the adidas Group with 
materials and components to be used in the production of finished products, but does not manu-
facture products.

Segment Also Business Segment. Units within a company that have profit and loss responsi
bility. The adidas Group is currently divided into four major business segments: adidas, Reebok, 
TaylorMade-adidas Golf and HQ / Consolidation.

Segmental Reporting Information regarding the financial position and results of operations 
in individual brands (segments) and regions. This gives an indication of developments in the indi-
vidual segments and their contribution to the Group’s results.

Sell-Through An indicator of how fast retailers are selling a particular product to the con-
sumer. 

Shareholder Value A management concept that focuses strategic and operational decision-
making on steadily increasing a company’s value for shareholders. 

Shop-in-Shop adidas, Reebok or Rockport area within a larger store. The concept may be 
operated by the store or the adidas Group depending on individual arrangements. The goal of 
this distribution method is to give consumers a similar experience to an own-retail environment 
albeit on a smaller scale.

Signature Collection Product collection which carries the name and / or visuals relating to 
a top athlete, e. g. David Beckham football boot, Tracy McGrady basketball shoe, Sidney Crosby 
hockey stick.
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209SKU (Stock Keeping Unit) A unique identification for end product that can be ordered from 
a supplier. At the adidas Group a specific article in a specific size and color is considered to be 
an SKU.

Sourcing Process of managing external suppliers in order to commercialize, produce and 
deliver final products to customers.

Sport Fusion Footwear and apparel products mixing performance-oriented features and 
casual styles.

Sporting Goods Channel Sports retail store, offering a very broad product range, which 
usually covers apparel, footwear and hardware in a wide range of sports categories. Compared 
to sport specialty shops, stores are bigger with approx. 40,000 to 50,000 square feet.

Sport Specialty Retail shop, specializing in sports products only and offering a very deep 
product range (often in a limited number of sports categories) rather than a broad one. The size 
of these shops is typically about 2,500 to 10,000 square feet.

Stakeholders All parties that have a direct or indirect interest in a company’s performance 
and results. For the adidas Group, this includes credit providers, shareholders, consumers, 
retailers, distributors, licensees, supply chain business partners, employees, international 
sports bodies, non-governmental organizations, the media, etc.

Supply Chain Refers to the system and organization from product sourcing through to end 
customer delivery.

Swaps A derivative in which two counterparties agree to exchange one stream of cash flows 
against another stream.

Synergies Additional savings or revenue growth when one combined enterprise is created from 
two or more separate parts.

Tax Rate Indicates the tax rate paid by a company. Calculated by dividing taxes actually paid by 
income before taxes.

TECHFIT™ Powerweb Technology in adidas compression apparel which improves joint align-
ment and muscle balance, the link between key muscle groups to maximize power generation. 
Through strategically placed TPU (thermoplastic urethane) POWERBANDs, key body parts are 
linked together, further enhancing posture and athletic performance.

THE PUMP™ Custom-fit footwear technology. The foot is surrounded with an adjustable, form-
fitting air chamber. Inflating the chamber by pumping the Pump Ball causes it to form to the 
shape of the foot.

Third Tier Supplier Also tier-three supplier. Supplier who provides the adidas Group’s second 
tier suppliers with raw material products (e. g. polymers, compounds) used in materials and 
components.  see also Second Tier Supplier

Top-Down, Bottom-Up Specific concept for information and knowledge processing. Informa-
tion and empowerment of management decisions is delegated from top to bottom in a first step. 
After going into more detail on the bottom level, the final information / decision is transported 
back to the top. 

TORSION® SYSTEM Footwear technology comprising a lightweight arch support in the sole, 
allowing the fore- and rearfoot to move independently for better surface adaptation and stability.

UEFA EURO 2008™ European Football Championship, which will take place in Austria and  
Switzerland from June 7 to 29, 2008.

VOC (Volatile Organic Compounds) Solvents that can cause breathing and health problems. 
VOCs are by-products of the shoe manufacturing process. Due to health concerns, the adidas 
Group has set a clear goal to steadily reduce the usage of these compounds in the production 
process.

Weighted Average Cost of Capital (WACC) Calculation of the cost of capital according to 
the debt / equity structure, utilizing a weighted average cost of capital (WACC) formula. The cost 
of equity is typically computed utilizing a risk-free rate, market risk premium and a beta factor. 
The cost of debt is calculated through the risk-free rate, credit spread and average tax rate. 

 see also Beta Factor and Market Risk Premium

World Class Buyer Program Program launched in 2006, which aims to maximize pur
chasing leverage across our brands. It comprises, for example, the consolidation of volumes 
across our first and second tier suppliers as well as the adoption of best costing practices.

Working Capital A company’s short-term disposable capital used to finance the day-to-day 
operations.  see also Operating Working Capital

Working capital = total current assets – total current liabilities. 

Working Capital Turnover Shows how often a working capital item was used in and 
replaced by the generation of sales in the period under review. The ratio shows how long  
working capital is tied up and thus is an indicator of the volume of capital needed to generate 
sales. The higher the ratio, the more positive it is deemed to be.
Working capital turnover = net sales / working capital.

WTO (World Trade Organization) International organization founded to supervise and 
liberalize international trade, located in Geneva, Switzerland.
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FInAnCIAl HIGHlIGHtS (IFRS)
 

     2007 20061) Change

operating Highlights (€ in millions)

Sales
eBItDA
operating profi t
net income attributable to shareholders

Key Ratios (%)

Gross margin
operating expenses as a percentage of sales
operating margin
effective tax rate
net income attributable to shareholders as a percentage of sales
operating working capital as a percentage of sales
equity ratio
Financial leverage
Return on equity
 
Balance Sheet and Cash Flow Data (€ in millions)

total assets
Inventories
Receivables and other current assets
Working capital
net borrowings
Shareholders‘ equity
Capital expenditure
net cash provided by operating activities

per Share of Common Stock (€)

Basic earnings
Diluted earnings
operating cash fl ow
Dividend
Share price at year-end

other (at year-end)

number of employees
number of shares outstanding
Average number of shares

Rounding differences may arise in percentages and totals.
1)  Including Reebok business segment from February 1, 2006 onwards.

Including Greg norman apparel business from February 1, 2006 to november 30, 2006.
2) Subject to Annual General Meeting approval.
3) 2006 fi gures only include eleven months of the twelve-month period.
4)  2006 fi gures include Greg norman apparel business from February 1 to november 30.     
5) Figures refl ect continuing operations as a result of the divestiture of the Salomon business segment.

ADIDAS GRoup
€ in millions

     2007 2006 Change

adidas
Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

Reebok 3)

Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

taylorMade-adidas Golf 4)

Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

 10,299 10,084 2.1 %
 1,165 1,078 8.0 %
 949 881 7.8 %
 551 483 14.2 %
  
  
 47.4 % 44.6 % 2.8  pp
 39.2 % 36.7 % 2.5 pp
 9.2 % 8.7 % 0.5 pp
 31.8 % 31.4 % 0.4 pp
 5.4 % 4.8 % 0.6 pp
 25.2 % 25.8 % (0.6 pp)
 36.3 % 33.8 % 2.6 pp
 58.4 % 78.9 % (20.5 pp)
 18.2 % 17.1 % 1.2 pp
  
  
 8,325 8,379 (0.6 %)
 1,629 1,607 1.3 %
 2,048 1,913 7.1 %
 1,708 1,733 (1.5 %)
 1,766 2,231 (20.9 %)
 3,023 2,828 6.9 %
 289 277 4.3 %
 780 762 2.4 %
  
  
 2.71 2.37 14.1 %
 2.57 2.25 13.9 %
 3.83 3.74 2.5 %
 0.50)

2) 0.42 19.0 %
 51.26 37.73 35.9 %
  
  
 31,344 26,376 18.8 %
 203,628,960 203,536,860 0.0 %
 203,594,975 203,386,104 0.1 %

 7,113 6,626 7.3 %
 3,370 3,059 10.2 %
 47.4 % 46.2 % 1.2 pp
 920 788 16.8 %
 12.9 % 11.9 % 1.0 pp
 18,678 14,906 25.3 %
  
  
 2,333 2,473 (5.7 %)
 902 865 4.4 %
 38.7 % 35.0 % 3.7 pp
 109 86 26.8 %
 4.7 % 3.5 % 1.2 pp
 6,751 7,545 (10.5 %)
   
   
 804 856 (6.0 %)
 360 376 (4.2 %)
 44.7 % 43.9 % 0.8 pp
 65 73 (10.0 %)
 8.1 % 8.5 % (0.4 pp)
 1,393 1,368 1.8 %

net SAleS
€ in millions

2003

2004 5)

2005 5)

2006 1)

2007

 

5,860

6,636

10,084

10,299

6,267

net InCoMe AttRIButABle to SHAReHolDeRS
€ in millions

2003

2004

2005

2006 1)

2007

 

314

383

483

551

260

 - March 5 -
2007 Full Year Results

Analyst and press conferences in Herzogenaurach, Germany
press release,

conference call and webcast

- May 6 -
First Quarter 2008 Results

press release,
conference call and webcast

- May 8 -
Annual General Meeting in Fürth (Bavaria), Germany

Webcast

- May 9 -
 Dividend paid

(subject to Annual General Meeting approval)

- august 5 -
First Half 2008 Results

press release,
conference call and webcast

- november 6 -
nine Months 2008 Results

press release,
conference call and webcast
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SpoRt IS pASSIon. IntenSItY.
It CReAteS eXCIteMent AnD entHuSIASM All oVeR tHe WoRlD.

In eVeRY AtHlete. In eVeRY SpoRtS FAn.

We WeRe tHe FIRSt CoMpAnY to DeFIne SpoRt on A GloBAl SCAle.
AnD We ReDeFIne It eVeRY DAY. tHRouGH ouR GRoup VAlueS: 

peRFoRMAnCe, pASSIon, InteGRItY AnD DIVeRSItY. 
tHe ADIDAS GRoup lIVeS FoR SpoRt lIKe no otHeR CoMpAnY. 

All oF ouR BRAnDS SHARe tHIS unCoMpRoMISInG DeDICAtIon.

--     YOur FaVOrITe COVer -- 

Do You WAnt to See YouR FAVoRIte pRoDuCt oR CAMpAIGn on tHe FRont oF tHIS RepoRt? 
no pRoBleM. JuSt ReplACe tHe StARteR InSeRt WItH tHe IMAGe oF YouR CHoICe FRoM CHApteR 04.

ContACt

adIdas ag
Adi-Dassler-Str. 1, 91074 Herzogenaurach, Germany
tel: + 49 (0) 91 32 84 - 0, Fax: + 49 (0) 91 32 84 - 22 41
www.adidas-Group.com

InVesTOr relaTIOns
tel: + 49 (0) 91 32 84 - 29 20 / 21 87, Fax: + 49 (0) 91 32 84 - 31 27
e-mail: investor.relations@adidas-Group.com
www.adidas-Group.com/investors

adidas Group is a member of DAI (German Share Institute),
DIRK (German Investor Relations Association)
and nIRI (national Investor Relations Institute, uSA).

this report is also available in German.
For further adidas Group publications, please see 
our corporate website.

COnCePT and desIgn
häfelinger +wagner design, Munich

© 2008 adidas AG.
adidas is a registered trademark of the adidas Group.

SpoRt KnoWS no BounDARIeS. SpoRt IS pASSIon. All oVeR tHe WoRlD. 
eVeRY AtHlete lIVeS It. AnD We Do, too. eVeRY SeConD.

AnnuAl RepoRt 2007




