
 

 

 

FInAnCIAl HIGHlIGHtS (IFRS)
 

     2007 20061) Change

operating Highlights (€ in millions)

Sales
eBItDA
operating profi t
net income attributable to shareholders

Key Ratios (%)

Gross margin
operating expenses as a percentage of sales
operating margin
effective tax rate
net income attributable to shareholders as a percentage of sales
operating working capital as a percentage of sales
equity ratio
Financial leverage
Return on equity
 
Balance Sheet and Cash Flow Data (€ in millions)

total assets
Inventories
Receivables and other current assets
Working capital
net borrowings
Shareholders‘ equity
Capital expenditure
net cash provided by operating activities

per Share of Common Stock (€)

Basic earnings
Diluted earnings
operating cash fl ow
Dividend
Share price at year-end

other (at year-end)

number of employees
number of shares outstanding
Average number of shares

Rounding differences may arise in percentages and totals.
1)  Including Reebok business segment from February 1, 2006 onwards.

Including Greg norman apparel business from February 1, 2006 to november 30, 2006.
2) Subject to Annual General Meeting approval.
3) 2006 fi gures only include eleven months of the twelve-month period.
4)  2006 fi gures include Greg norman apparel business from February 1 to november 30.     
5) Figures refl ect continuing operations as a result of the divestiture of the Salomon business segment.

ADIDAS GRoup
€ in millions

     2007 2006 Change

adidas
Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

Reebok 3)

Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

taylorMade-adidas Golf 4)

Sales
Gross profi t
Gross margin
operating profi t
operating margin
number of employees

 10,299 10,084 2.1 %
 1,165 1,078 8.0 %
 949 881 7.8 %
 551 483 14.2 %
  
  
 47.4 % 44.6 % 2.8  pp
 39.2 % 36.7 % 2.5 pp
 9.2 % 8.7 % 0.5 pp
 31.8 % 31.4 % 0.4 pp
 5.4 % 4.8 % 0.6 pp
 25.2 % 25.8 % (0.6 pp)
 36.3 % 33.8 % 2.6 pp
 58.4 % 78.9 % (20.5 pp)
 18.2 % 17.1 % 1.2 pp
  
  
 8,325 8,379 (0.6 %)
 1,629 1,607 1.3 %
 2,048 1,913 7.1 %
 1,708 1,733 (1.5 %)
 1,766 2,231 (20.9 %)
 3,023 2,828 6.9 %
 289 277 4.3 %
 780 762 2.4 %
  
  
 2.71 2.37 14.1 %
 2.57 2.25 13.9 %
 3.83 3.74 2.5 %
 0.50)

2) 0.42 19.0 %
 51.26 37.73 35.9 %
  
  
 31,344 26,376 18.8 %
 203,628,960 203,536,860 0.0 %
 203,594,975 203,386,104 0.1 %

 7,113 6,626 7.3 %
 3,370 3,059 10.2 %
 47.4 % 46.2 % 1.2 pp
 920 788 16.8 %
 12.9 % 11.9 % 1.0 pp
 18,678 14,906 25.3 %
  
  
 2,333 2,473 (5.7 %)
 902 865 4.4 %
 38.7 % 35.0 % 3.7 pp
 109 86 26.8 %
 4.7 % 3.5 % 1.2 pp
 6,751 7,545 (10.5 %)
   
   
 804 856 (6.0 %)
 360 376 (4.2 %)
 44.7 % 43.9 % 0.8 pp
 65 73 (10.0 %)
 8.1 % 8.5 % (0.4 pp)
 1,393 1,368 1.8 %

net SAleS
€ in millions

2003

2004 5)

2005 5)

2006 1)

2007

 

5,860

6,636

10,084

10,299

6,267

net InCoMe AttRIButABle to SHAReHolDeRS
€ in millions

2003

2004

2005

2006 1)

2007

 

314

383

483

551

260

 - March 5 -
2007 Full Year Results

Analyst and press conferences in Herzogenaurach, Germany
press release,

conference call and webcast

- May 6 -
First Quarter 2008 Results

press release,
conference call and webcast

- May 8 -
Annual General Meeting in Fürth (Bavaria), Germany

Webcast

- May 9 -
 Dividend paid

(subject to Annual General Meeting approval)

- august 5 -
First Half 2008 Results

press release,
conference call and webcast

- november 6 -
nine Months 2008 Results

press release,
conference call and webcast
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TargeTs resulTs TargeTs 

---
Mid-single-digit 

currency-neutral sales growth

---
Bring major new concepts, 
technology evolutions and 

revolutions to market

---
Currency-neutral sales 

to grow at all brands 
and in all regions

---
Gross margin range 45 – 47 %

---
operating margin around 9 %

---
Reduce operating working capital 

as a percentage of sales to below 25 %

---
Capital expenditure range € 300 million – € 400 million

---
Reduce year-end net borrowings 

to below € 2 billion

---
net income growth 
to approach 15 %

---
Further increase shareholder value

---
net sales reach € 10.3 billion;

Group currency-neutral sales grow 7 %

---
Major 2007 product launches:

adidas
new technologies in adiStAR, 

Supernova and Response running shoe families, 
Stella McCartney “Gym / Yoga” collection, techFit™ apparel

reebok
running shoes trinity KFS II and HAtAnA,

Rbk eDGe uniform System™ apparel collection
rockport

fi rst footwear collection incorporating 
adidas torsion ® technology

TaylorMade-adidas golf
r7 ® SuperQuad drivers, poWeRBAnD shoe,

Clima concept extended to Golf apparel

---
Currency-neutral sales increase 12 % at adidas,

remain stable at Reebok and grow 9 % on a like-for-like basis 
at taylorMade-adidas Golf; currency-neutral sales grow 

in all regions except north America

---
Gross margin: 47.4 %

---
operating margin: 9.2 %

---
operating working capital as a percentage 

of sales: 25.2 %

---
Capital expenditure: € 289 million

---
net borrowings reduced to € 1.766 billion;

year-end fi nancial leverage: 58.4 %

---
Highest ever net income attributable

to shareholders at € 551 million (+ 14 %)

---
adidas AG share increased 36 %, outperforming DAX-30 

and MSCI World textiles, Apparel and luxury Goods Index; 
19% dividend increase proposed; share buyback program initi-

ated in January 2008

---
High-single-digit 

currency-neutral sales growth

---
Bring major new concepts, 
technology evolutions and 

revolutions to market

---
Currency-neutral sales to grow 
at all brands and in all regions 

except north America

---
Gross margin range 47.5 % and 48 %

---
operating margin to be at least 9.5 %

---
Further reduce operating working capital 

as a percentage of sales

---
Capital expenditure range € 300 million – € 400 million

---
Maintain or further reduce net borrowings

despite share buyback 

---
net income to grow 

at least 15 %

---
Further increase shareholder value


